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Abstract
The purpose of this research study is to explore the role of social media in 
creating societal transformation particularly in the context of developing 
countries like Pakistan. This is an exploratory research which focuses around 
the role and power of social media in creating societal transformation. Semi 
structure and focus group discussions have been conducted from 40 partici-
pants (parents, teachers, and youth). Moreover, thematic analysis was used for 
the analysis of data.  Findings revealed that social media is playing a signifi-
cant role in improving standard of living by providing an open access to the 
global markets, financial services and employment opportunities. The young 
generation has more opportunities for socialization in less time with mini-
mum cost. Social interaction with friends, peers, colleagues, family across 
the globe has become easier and cheaper. However, the dark side of the use of 
social media in the forms of privacy breach, unethical practices, detachment 
from family and less concentration on studies has crippled the society to a big 
extent. This study contributes towards enhancing the in-depth understanding 
of social media in shaping societal changes in a developing country like Paki-
stan and paves the way for future research.  
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INTRODUCTION 
Undoubtedly, media has become a symbol to speak freely and express your 
feeling to the society. The landscape of media is not only the source of infor-
mation (i.e. news, sports, entertainment, education etc.) but also influences 
the human perceptions, feelings, understanding, and cultural value that col-
lectively account for societal transformation (Datoo, 2010). These new modes 
of communication have intertwined in every aspect of human life, the way 
people communicate ultimately influences the way society behaves (Prianti 
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et al., 2012). In this regard, social media is an emerging phenomenon to be 
considered in studying media and society because it comes out as a new 
part of public sphere (Waltz, 2005). Likewise, this emerging and growing 
phenomenon around the globe has lured the scholar’s attention enormously 
for many years (Ahn, 2011; Kaplan and Haenlein, 2010; Dickey and Lewis, 
2011).
It has been observed in the literature that the growth of social media in pre-
vious decade is undeniable. Wikipedia was developed in 2001; presently, 
this social networking tool has more than 13 million articles in its reposito-
ry that are available in 200 different languages. Another social networking 
tool created in 2004 shows a remarkable response in the trajectory of so-
cial media. Today, Facebook is facilitating more than 300 million members 
globally to stay in touch with one another through the concept of Global 
Village. Even, it is commonly stated now that if Facebook were a country, 
it would be ranked 4th owing to its size. Definitely, the enormous growth of 
twitter network (established in 2006) with the growth rate of almost 1400% 
cannot be ignored (Qualman, 2009). 
This growing trend of social media is not limited to developed countries. 
This specter of social media shows exponential growth in developing coun-
tries like Pakistan. In this context, the use of social media has grown by 
50% in the year 2012 (Reader telecom exclusive May, 2013, accessed 1 
May, 2014). Pakistan is a country of 193 million people (Haque, 2013). Sta-
tistics shows that there are almost 8 million social network users, 121 mil-
lion mobile subscribers and 29 million internet users in Pakistan1 (Reader 
telecom exclusive May, 2013, accessed 1 May,, 2014). The growing usage 
of social networking sites (SNS) is significantly noted in recent years such 
as presently, Facebook has acquaintance with 10 million registered users 
and Twitter the youngest member of the SNS family has almost 2 million 
internet users on its panel (Haque, 2013). Pakistan has almost 1.7 registered 
bloggers on bloggers.com (Alam, 2012) and 1.5 million registered Linked 
Inn users on linked inn.com (Yusuf, 2013). Considering aforementioned 
statistics, the Pakistani audience rising trend towards social media usage is 
clearly evident. According to Express Tribune 2013, most of the SNS sites 
1 This percentage of internet users is quite high in Pakistan that is almost 11 percent of total population. It is surprising to discuss 
that in South Asian Region, the tendency of internet usage is much higher in Pakistan as compare to other countries, even in India 
the internet users percentage is only 6 percent. 
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users are in the age group of 18-24. This shows that SNS sites are mostly 
used by youth of Pakistan (Eijaz, 2013). 
The conception of social media has been widely discussed in the literature, 
covering diverse perspective such as education (Ahn, 2011), branding and 
marketing (Naveed, 2012), consumer attitudes (Mir, 2012), teen and parent-
ing (Yardi and Bruckman, 2011), catalyst for communication (Kugelman, 
2012), and politics (Ali, Jan and Iqbal, 2013), youth and society (Jalil, Jalil 
and Latiff, 2010). But the role of social media in bringing societal change is 
still in its infancy specifically in the context of Pakistani youth. Therefore, 
the present study is going to address this gap by studying the innate percep-
tion of societal reformers including parents, teachers and youth towards the 
role of social media in bringing societal transformation2. The purpose of 
this research study is to explore the role of social media in creating societal 
transformation particularly in the context of developing countries like Paki-
stan. This is an exploratory research which focuses on the role and power of 
social media in creating societal transformation.
The remaining of the paper are as follows: research context of social media 
and youth, methodology employed for the paper, findings regarding the per-
ceptions of participants (teachers, parents and youths), discussion, conclu-
sion and limitations. 

RESEARCH CONTEXT
Social media: an emerging phenomenon
Social media is one of the most profound elements of interaction in the 
society. It is the major revolution of the current era transforming the com-
munication landscape (Edwards, 2011).  It is highlighted in literature that 
social media is comprised of different internet tools to facilitate conversa-
tion among different users where these users can freely share different facts, 
information and material related to their interest with one another within or 
across borders (Kumar, Hsiao, & Chiu, 2009; Edwards, 2011). The develop-
ment of social media heralded the exchange of information much faster and 
more convenient for the society as compare to old traditional media. Users 
of this social network have different interpretation for the word social media 

2 Literature has used various terminologies for youth such as adolescents, adults, teenagers. We have used these terminologies 
interchangeably throughout the text for the age group of 15-25.
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which depends on their usage pattern of this mode of communication. This 
broad spectrum of social media fuses various kinds of contents that form 
social networks (i.e. blogs, forums, audio, videos, and avatars on social 
networking websites), status update and more. The formation of social me-
dia is based on personalised user generated content that allows users with 
no specialised knowledge of web development to post and upload contents 
instantaneously.
Social media is rapidly growing phenomenon in developing countries of 
Asian continent and Arab world countries. Such as in Arab world countries, 
it is already considered as catalyst for change agent. Mourtada and Saleem 
(2011) conducted study on the role of social media in empowering Arab 
women. They found that this revelation of social media has swept the con-
ventional patriarchal culture of Arab world by providing an open platform 
for Arab woman to raise her voice on prevailing issues. Likewise, the stud-
ies conducted in Malaysia (Jalil, Jalil & Latiff, 2010) and India (Neelamalar 
& Chitra, 2009) highlighted the intimacy of youth with social media mak-
ing this emerging as utmost importance in developing countries region. 
Moreover, talking about further exploration of this emerging phenomenon, 
the situation is not very different in case of Pakistan. Pakistan telecommu-
nication industry is growing very rapidly in past decade due to privatisation 
(Ansari and Khan, 2009). The rising competition among telecommunica-
tion companies have significantly contributed to offer internet at reason-
able prices. The penetration of internet usage is swiftly increasing due to 
affordability and accessibility of the internet. The criticism on the Pakistani 
government after taking decision to impose ban on Facebook, Youtube, and 
twitter is the warrant to support this intimate social media-public relation-
ship. Solangi (2013) further asserts that Pakistan official telecommunication 
authority (PTA) was largely criticised by the public when they passed order 
to ban one social networking site ‘Twitter’ for more than 8 hours on May, 
20. Hence, the government takes back the decision and once again activates 
the Twitter for public. Nonetheless, the academic scholars highlighted the 
society intimate relationship with social media networking websites in the 
Pakistani context (Kugelman, 2012; Ali, Jan & Iqbal, 2013; Nasir, Vel, & 
Mateen, 2012) but literature is still silent on exploring the youth perception 
towards usage of social media in the Pakistani context. This prevailing gap 
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really motivates us to explore the role of social media in bringing societal 
transformation specifically from youth perspective. 

Socio-Tech through youth lens
The use of different social media tools (i.e. Facebook, Twitter, FourSquare, 
texting, hyperconnectivity) brings a massive cultural shift towards the use of 
technological tools (Lanier, 2010). This massive cultural shift is becoming 
more challenging in the context of technology use among the youth because 
the trend of using social media is largely noticed among young citizen of 
the society (Valenzuela, Park, and Kee, 2009). These young citizens are also 
called early adopter of internet technology (media print).
The increasing use of social media tools among youth is a global phenom-
enon. It is largely noticed that teenagers are kept themselves busy in mes-
saging, gaming, facebooking and youtubing (Livingstone, 2008). Lenhart 
(2009) mentioned the statistics of Per internet & American life projects De-
cember, 2008 tracking survey that the use of social network sites is almost 
quadrupled during the last 4 years (8% in 2005 to 35% in 2009). This in-
creasing ratio of social network usage is more in adults as compared with 
their counterparts (older generation). He discussed that almost 75% of the 
young people having age group of 18-25 are using social networking sites, 
however, this usage ratio is very nominal (almost 7%) among their older 
counterparts. Likewise, it is revealed in National Survey (2009) that 73% 
of the teenagers use social networking sites. Three years earlier this usage 
was only 55% (Lenhart, Purcell, Smith and Zikuhr, 2010). At its core, use of 
online social networks is still a phenomenon of a youth. 
Youth is a key player of society that always plays an active role in bringing 
societal change (Neelamalar & Chitra, 2009; Jalil, Jalil & Latiff, 2010; Ali, 
Jan & Iqbal, 2013). They are using social media tools to share their ideas 
and thoughts openly so their role cannot be ignored. In spite of the fact that 
the usage of social networking tools has enormously increased in the youth 
and youth is giving much of their time to these sites only but still few ques-
tions remain in our mind.  How are youths using these social media tools? 
How do they perceive that what social media is actually mean to them? How 
do they use this social media? Is social media creating differences among 
youth offline relationships (i.e parents, teachers)? 
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Youth is not only the single victim of this social media viral. The key con-
stituents that are exposed to this technology also include parents and teach-
ers. Although parents (socio cultural development of youth) and teachers 
(developing academic career of youth) play the key part in shaping youth 
life but the growing trend of social media among youth is also becoming 
very challenging for them (Yardi & Bruckman, 2011). Nonetheless, both 
incumbents have colossal contribution to influence youth perception, be-
haviour and thoughts but due to emerging revelation of social media, the 
situation is completely changed. The exponential growth of social media 
(Cabral, 2011) has substantial effect on the perception, thoughts and experi-
ences of young people.  
Both incumbents have daily interaction with adolescents. Literature is still 
silent on the understanding of the perceptions of parents and teachers re-
garding social media and how it is performing the role of change catalyst 
for youth of the country. So it is important to further explore their role and 
perception towards this emerging specter of social media and address these 
questions: what are the key challenges faced by parents/teachers due to im-
mense use of social media among youth? What are the strategies that should 
be adapted to overcome this overflowing use of social media? 

METHODOLOGY
Based on the methodological and philosophical assumption, a qualitative 
research approach (Creswell, 2003; Bryman & Bell, 2008) was adopted to 
develop the understanding about the role and power of social media in cre-
ating societal transformation specifically in the context of youth. Multiple 
perceptions of parents, teachers and youth have been recorded to take the 
deeper understanding of the phenomenon of social media. To best of our 
understanding, no research has been found that explores the perception of 
youth and key constituents (teachers, parents) of the society to understand 
the role and power of social media in the context of Pakistan. 
Drawing on the interpretive assumption of small sample selection in natu-
ral setting (Hussey and Hussey, 1997), a purposeful or convenience sam-
ple technique was appropriate for the selection of sample from population. 
Therefore, a purposeful sampling technique was used for the selection of a 
sample of 40 participants (Marshall, 1996). Table 1 illustrates the selection 
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criteria used for the selection of sample.

Table 1. Participants Selection Criteria

The research is divided into two sections: in the first phase of the study, in 
depth semi-structured interviews were conducted for the collection of data 
from 20 participants individually (10 parents and 10 teachers) in order to 
understand their perception regarding social media and what they feel about 
the role of social media in bringing societal transformation specifically in 
the context of youth. The interviews have been conducted both in English 
and Urdu languages as per convenience of the participants. Each participant 
was allowed to withdraw from discussion at any time. Whereas, for the 
second phase of the study was concerned, focused group discussions were 
conducted by involving 20 participants as youth having the age group of 
15 to 25 years in order to know about their opinion regarding social media. 
Thematic analysis (Stirling and Attride, 2001) was used for the analysis 
of the interpretation of the participants. The key question of the research 
study is to study the role of social media in creating societal transformation 
specifically in the context of youth. However, the key question is further 
divided into following sub-question: 
	 What is the youth perception about social media?

o	 What do they feel about it?
	 What is the perception of parents and teachers about social media and 

how they think that this mode of communication is affecting the life of 
youth these days?
o	 What are the current challenges faced by parents/teachers due to 

the immense use of social media among youth?
o	 What are the strategies that should be adapted to overcome this 

overflowing use of social media?
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Demographic profile of the participants 
The demographic profile of the participants has been presented in the Ta-
ble 2, 3 & 4 respectively (see Annexure 1). Table 2 exhibits the parents 
demographic information related to age, gender, qualification, and number 
of children. There are more male (6 out of 10) parents participants as com-
pared to female parent’s participants (4 out of 10). The ages of the parents 
are predominately between 40-45 (6 out of 10). However, 4 parents are 
aged between 35-40. Most of the parents have average children of 2-3 (8 
out of 10) and having master degree (6 out of 10) as the highest qualifica-
tion. Though, rest of the parents mentioned bachelor and intermediate de-
gree as their highest qualification. 
Likewise Table 3 shows that the participation of male teachers (7 out of 10) 
is substantial as compared with female teachers (3 out of 10). It can be sig-
nificantly noted that most of the teachers have age bracket of 30-35 (5 out 
of 10), however, remaining teachers are in the age group of 35-40 (3 out of 
10) and 25-30 (2 out of 10). The highest qualification of teachers is M.Phil 
(3 out 10) and rest of them mentioned bachelors (2 out of 10) and masters (5 
out of 10) degree as their highest qualification. It can also be noted that the 
participants have diversified range experience in the teaching profession 
ranges between 5 to 15.
Table 4 reported the demographic profile of the adolescents (participated 
in focus group discussion) showing equal representation of males (10 out 
of 20) and females (10 out of 20) participants. The age and qualification of 
the participants ranges between 17 to 22 and between matric to bachelor 
respectively.

FINDINGS AND DISCUSSION
Conceptualising social media
The conceptualisation of social media is considered as one of the most pro-
found phenomenon of this era of socialisation. Parents are considered as the 
key decision maker of the family. They are performing the role of engine 
that drives rest of the family members and have substantial influence on 
the thoughts, behaviours, and action of the member of the family. Although 
literature has enriched conceptualisation of the phenomenon ‘social media’ 
but it is important to understand the parent’s perception that how they view 
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this growing trend of new media. What sorts of comments they keep in their 
pockets are based on their experiences for the terminology of social media. 
The interview findings on the conception of social media highlighted that 
social media is an open gateway of communication to interact with the soci-
ety around the globe. It is highlighted in the literature that social media is a 
personalised user generated content format that provides user a full control 
over its use on content generation (Dickey and Lewis, 2011). The similar 
opinion has been noticed from the excerpts of many parents. One of the 
similar excerpts as articulated by Haseeb
Social media is content generated tools used by the media consumers for 
interaction and gratification.
It is  embedded in the literature that social media is a major revolution of this 
era of globalisation (Edwards, 2011) where the member of societies apart 
from which culture, religion and society they belong is no more a matter of 
concern for the people of the virtual communities. Another conception has 
been discussed in the excerpts by parents that social media is such a plat-
form that gives one freedom to interact with other members of the society 
and builds online relationships. One of the parents, Sami, opines that, 
Social media gives us freedom to express, share and convey our message in 
a more convenient way.
The aforementioned account of the parents explicitly perceive social media 
a tool that gives you freedom of expression. These echoes of parents are 
consistent with the study of Ghannam (2011) that discussed social media as 
a tool of freedom for an individual to share his/her thoughts openly within 
the society (Ghannam, 2011). 
It is discussed earlier that the parents are performing the role of engine that 
molds their families according to prevailing culture and need of the society. 
Similarly, the role of a nation builder-teacher cannot be put at a side when 
it comes to discuss about societal reforms in the context of youth. Teachers 
play a significant role in developing future generations. It can also be stated 
that teachers are the architect who builds intellectual minds for the society 
on the basis of their knowledge, professionalism and pedagogical practices. 
When the teachers were asked to shed light on the concept of social media 
then most of the teachers had same voice for the conception of this growing 
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phenomenon. They considered it a key major revolution in the history of 
media. The teacher’s accounts considered social media a user driven tech-
nological device for interaction. Some considered it an instrumental devel-
opment in the history of internet that helped people to keep themselves con-
nected with outer world. Such as Shehzad accounts illuminates that,  
 	 Social media is a user driven interactive forums which is available 
through internet.
Another participants Mubashir highlighted that, 
I think it is very instrumental and social media is something which is more 
indefinable, more diverse which is itself a new thing. So, we can say that 
this sort of media actually helps people to socialise in a mediated environ-
ment.
These mentioned accounts give us the similar thoughts as discussed in lit-
erature that social media is a tool to interact with the societies in a mediated 
environment. Some other interesting findings have given a novel concep-
tion of social media that is not rooted in the literature yet. One of the par-
ticipants Asim having an experience of 8 years annotates this conception of 
social media with ‘Farari’ that gives a chance to the members of society to 
experience a different drive on a motorway,
I think it is just like a Farari which is given to us that we can use on motor-
way where we suppose to keep an eye on others cars like what they are do-
ing  and it is basically a platform where a person can find a most appropriate 
solution of his/her isolation.
One of the accounts Asim opinion almost resonates with Ahmed Fareed 
thoughts that, 
Social media is just like a hide park which gives spirit to alone people to get 
socialised and interact on a mediated place.
Hence, a number of conceptions have been identified that can be considered 
an important contribution in the literature of social media. In summing up 
the discussion, it can be stated that social media is a tool used for transform-
ing generational identities into technological identities where user itself is a 
manufacturer and consumer of the contents (Dickey & Lewis, 2011; Kaplan 
& Haenlein 2010). 

Rehman et al.,Social Media: A Prospective or a Dilemma The case of Pakistan



Inte​rnational Journal of 
Management Research and 
Emerging Sciences

57

Social media: a revolutionary change agent 
Many years ago, Andy Warhol, a famous artist, made statement that “In 
fifteen minutes everybody will be famous” (Warhol, 1979:48). The predic-
tion of Warhol is getting true with the emergence of new digital media tools. 
One of the powerful digital media tool-social media has come up with the 
idea where information, contents, identities are shared (Curtis, 2011) across 
societies within seconds. Nonetheless technology plays a substantial role in 
changing society dynamics (i.e. culture, lifestyle, thinking pattern, and fam-
ily structures) at macro level but the intensity of these societal changes is at 
sedate pace. These changes are now become radical due to the inception of 
social media networks. It is becoming difficult for the societies to stop these 
radical changes among victims of social media. Similarly, in Pakistan, social 
media becomes a major specter that causes these radical changes in socio-
cultural dynamic of Pakistan.
Previously, before the inception of the social media, the socio-culture dy-
namics of Pakistan is quite different such as it is a country that has not very 
liberal culture in keeping cross-gender friendships. The cross-gender friend-
ships cannot be openly practised within the domain of the society. People 
prefer to have ongoing social gatherings with friends, families and peers. 
People love to dress up in a traditional style of shalwar qameez. But social 
media drastically plays a significant role in changing these socio-economic 
dynamics of the society of Pakistan. Most of the accounts echo about the 
enculturation of social media in Pakistan. They articulate that use of social 
media made it easy to keep cross gender friendships on social networking 
sites, changed the youth dress up pattern from shalwar qameez to jeans and 
t-shirt, attachment of youth with online identities and isolation with offline 
identities. One of the accounts Zunaira resonates that,  
Social media has cut off the children with the offline relationships (parents, 
brother, sister, friends) and their immediacy is swiftly shifting towards de-
veloping and maintaining online identities with unknown accounts.  
Another Aliya explicitly states that, 
Social media is allowing people to interact, express and identify themselves 
in really appreciating way.
Likewise most of the people are living in joint family system where tradi-
tion to eat lunch, dinner together is considered a general practice. But social 
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media substantially changes this practice among families. First we have 
family room for TV but now dining table is the only place where families 
can spend some time together but adolescents keep themselves busy in 
texting and chatting with friends. One of the parents Rizwan highlighted it 
as follows:  
It is basically creating a huge family gap among parents and children, sister 
and brother etc. You don’t have anything to say when you are sitting with 
your family. There is just a simple hello and then you move towards your 
system to interact with outer world or you can say to interact with unknown 
community to whom you consider your best friend.
Sami and Rizwan highlighted the true reality of changing family norms 
and traditions of Pakistan (zaidi and sharif, 2011). Adolescents are getting 
more materialistic and dehumanising their emotions. Sohail articulates her 
account that 
It keeps us more towards materialistic approach which creates clashes 
within family because when the children check their friend’s status then 
they get depressed and feel inferior in front of them.
It has been noted in many excerpts that social media is creating a signifi-
cant parent-teen generational gap. It is also discussed in literature that new 
technological revolution is creating generation gap among youth and older 
people of the society (Crowley & Florin, 2011). The youth is becoming 
more sophisticated user of social media tools as compared to older genera-
tion. It is getting hard for parents to educate the youth because proliferation 
of social media is already creating impact on the minds of youth. 
The teachers were also asked to share their perception on the revolutionary 
impact of social media in creating societal changes. Most of teachers con-
sider social media as a key change agent in bringing socio-economic revo-
lutions in the society. It is discussed that youth is busier in internet chatting 
with unknown friends rather than to use this medium of communication for 
learning. However, this ample use of social networking sites causes youth 
disillusion towards their goals. Bilal reported that social media is gradually 
changing the face of society in terms of the way people interact, express, 
and identify themselves in outer world. His account illuminate, 
Social media is improving the freedom of conscious and expression and 
which can, of course, gradually lead to a lot of changes in the society in 
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terms of the way people interact, identify themselves, express themselves 
and criticise those ideas which they can never criticise in main stream me-
dia. If people are free to express their opinion changes are invertible over 
there.
It is evident from the above excerpts of the teachers that social media is sig-
nificantly contributing to change socio-economic dynamics of the Pakistani 
society. This new web ecology has become an important element to keep 
your identities alive in the virtual communities. 
When the youth were asked to illustrate their perception on the role of social 
media as change agent and how this growing trend of using social media is 
changing their living patterns then most of the teenager reported that social 
media is providing them a platform where they can share their isolation 
with online friends. The reason of this isolation is the negligence of par-
ents towards their children. The families in Pakistan are now shifting from 
joint family system to nuclear families (Crispin, G. &  Mehlar, M. 2013). 
Both incumbents mother and father are supposed to earn to meet family 
expenses. Resultantly, parents do not have time to spend with their children 
which ultimately shift their attention towards online socialisation. One of 
the teenagers Sitara reported that  
The level of satisfaction is changed as parents are too much busy in their 
practical life that they don’t give us the time to share with them our feelings 
so, we use social media to share our feelings and experiences on web page.
While talking with youth about social media as change agent, another im-
portant finding is the generational parent-teen gap with respect adaptation 
of technology. Parents are not fully adapted this mode of communication 
so, children are supposed to keep them involved in making unknown friend-
ships and share their thoughts and identities with those unknown friends. 
However, many of the students reported that the learning dynamics are be-
coming technology oriented which is a good thing for them. They opine that 
educational institutes are encouraging the use of social networking site for 
learning purposes. One of the teenagers Zahid reported 
In educational institutes, students are advised to make their accounts for 
getting their assignment checked online or institutes have their pages on 
SNS so, all updated information is uploaded their pages.
Hence the reported findings of all the participants warrant that social media 
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is bringing societal changes either it is economics, social, cultural, or ethi-
cal. 

Challenges of social media 
Social media is infantilising the mind of people of the society where they 
can develop their online identities to share their thoughts and emotions 
around the world. However, the growing trend of using social media tools 
is also becoming very challenging for the youth of the society. The partici-
pants (parent, teacher, youth) were asked to share their perceptions on the 
non-productive side of social media. Many key challenges discussed by the 
participants are further divided into sub themes: psychological context, iso-
lation, and real identities are changing into online identities. The detail of 
these sub themes is given below:

Psychological context
The psychologist suggests that behaviours are learned through positive and 
negative reinforcement (Shteingart & Loewenstein, 2014). Unfortunately, 
the negative reinforcement of social media is adversely affecting the psy-
chology of youth in many forms such as inferiority complex, cross-gender 
relationships, early age maturity and sleep deprivation as highlighted in the 
accounts of many participants. One of the participants Shehzad allude that, 
The increase use of social networking sites allows the user to access plethora 
of useful information but apart from the provision of this information, social 
media has also become a gateway to online victimisation for adolescents of 
the society. 
Similarly another account Asma articulates,
No one can ignore the importance of social media but the flip side effect of 
media is in the shape of wastage of time, health related issues and flaws in 
personality.
These excerpts are highlighting the negative connotation of social media 
as a medium of communication. It is discussed in the narratives of partici-
pants that youth is getting distracted from their studies and is more involved 
in cross gender relationships. Such society where male and female are not 
allowed to be in relationship before marriage, now it has become easier 
for them to be in a cross gender relationships. Similarly, the accounts also 
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discussed the early age maturity issues that swiftly erode our moral values.  
One participant Rizwan explicates, 
Immaturity is one of the main issues which we are facing in this world. As 
the teen is not mature he is not able to keep his privacy as he/she should. So, 
this is the biggest problem of social media.
Hence it is clearly noted in literature that youth is getting involved in dis-
tractive activities that are spoiling their lives. Their social activities are just 
retracted to stay in their bedroom and keep themselves connected with vir-
tual community. They do not have any physical activities to perform such as 
exercise, walk or sports. The element of patients is getting abolished among 
the youth. When they see their friends’ picture with expensive cars or some-
where on a round trip of another country, they get frustrated with their pre-
vailing circumstances that ultimately lead towards depression, stress, isola-
tion and fighting with others.  

Real identities change into online identities 
Many of the participants highlighted that individuals are losing their per-
sonal identities and they do not bother about their offline realities. Youth is 
more interested to develop their online identities. The element of dehuman-
ising is increasing due to the enormous use of social media networks. Many 
participants reported that real identities are changing into online identities 
which are swiftly eroding the beauty of individuality among youth. Youth is 
always trying to fantasise the things and often forgets about realities which 
are actually prevailing around them. Asma account articulates that, 
The enormous use of social media is badly affecting the individuality of 
teenagers. Due to emerging cultures, they are deviating from their norms 
and culture for example, a common practice of engraving tattoos on body. 
Piercing of lips, noses and eyes is largely affecting the actual identities of 
youth. 
It is very alarming that youth is getting more involved in changing their 
individual personalities. In Pakistani religion, it is strictly prohibited to en-
grave tattoos on body but this specter of social media is swiftly eroding the 
cultural, religious and ethical value of the society.
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Strategies to combat prevailing challenges of social media 
Table 5 provides the summary of strategies that are extracting from the ex-
cerpts of the participants (teachers and parents). It is highlighted from the 
accounts of parents that parents should a have proper check and balance 
on the systems of their children so, they can check the activities which are 
going on. Secondly, parents can join on their related web pages like Face-
book to know how what is happening and what are they doing? Similarly, it 
has also been found that parents, being social pressure on children, should 
develop friendship and good relations with their children instead of using 
violence or abusive language which is creating many issues for children 
who resist their behaviour and deviate from the norms of the society.

Table 5. Strategies to combat prevailing challenges of social media

One important thing that should impinge is the presence of some regulatory 
body to keep proper check and balance on the content shared and gener-
ated on various social media networks. Many of the participants respond 
that this regulatory should be comprised of multiple bodies such as media 
professional, user of social media, journalist and telecommunication media 
authorities. However, one participant states that there is only one solution 
and that is just to accept it and to practice it because the society is going 
through a very radical change and there is need to maintain a very open 
minded perspective because this is the time to break the Meta narratives. 
Hence, there is need to keep an eye on youth currently adapting practices of 
social media usage and develop your own online identities to bring change 
in the minds of youth instead of  imposing restrictions on them. 
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DISCUSSION AND CONCLUSION
This study contributes towards enhancing the in-depth understanding of so-
cial media in shaping societal changes in a developing country like Pakistan. 
The study can be valuable for developing certain regulatory body for social 
media that provides a proper code of conduct on using pattern of such so-
cial networking sites. Such institutions should be developed which provide 
trainings to parents in order to keep themselves aware with the use of such 
new social networking sites. The journal community, the technologist and 
the government should join hands together in order to tackle the privacy 
related matters. Owing to the dearth of extra curriculum activities, youth is 
more interested to use web page instead of availing those opportunities.  

Limitations and Future research direction
The first and the foremost limitation is that the study focuses on a small sam-
ple relatively which raises an issue of generalisability of this particular study 
in other sectors or with larger population. The findings reflect the opinions 
of participants from urban areas who have desirable level of education. Fur-
thermore, a quantitative research can be conducted to check the generalis-
ability of the themes at massive level. A comparative cross gender studies 
can also be conducted to see the significant changes in the usage pattern of 
male and female individually. 
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Annexure 1

Table 2. Demographic Profile of Parents

Table 3. Demographic Profile of Teachers
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Table 4. Demographic Profile of Adolescents
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3 We have mentioned the qualifications of adolescents in which they are currently  enrolled 
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