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MARKETING OF POULTRY FEED IN PUEJAB—AN_ EVIDENCE
FROM FAISALABAD CITY -

Q. Mohy -ud-THn and Mukhtar A, Wahla*
ABSTRACT

The study on the marketing of poultry fesd in Punjeb
was underteken to appraise the indusiry of the pattera of pouitry
feed marketing, dietributive marging of intermediaries involved
in the flow of ﬁaultry feed and to pin point the drawhacka alhng.
with the suggestions for improving the imultry faed marketing in
the province of Panjab. The poultry feed producers, agenoy hol-
ders and poultry farmers were interviewed to obtain the detailed
information. Cost of produdtion of feed was the lowest in cass of
home-mixing snd the higheat for autematic poultry feed mannfao-
turing plants but profit in the former was the loweat due to low
volume of gale. Cnly one intermediary, i.e. the agency holder
was invelved in the flow of poultry feed. A layer required 8 times
maore feed than that needed by a brailer,

INTRODUCTION

Pakietan, like moat of the developing countries, is facing protein shortage,
The sonanmption of protein averages about 45 gm per eapita in Pskistan, The
animal protein gmounts to about 23 per cent of the total protein intake against
the deairable extent of 40 per cent., Poultry and egg produstion affer the heat
prospacta for aupply of quickest and cheapest sources of animal protein as ayht
demand the lesat resources as compared to the production of other foods of
animal origin like milk, mutton and beef,

The production of ment from sources other then ponliry, in the country
baa remained almost stegnant aver the past decade (Imam, 1978), The cost of
production of commerejal beef and mutton, which iz already very high, is eXpao-
ted to inoresse by four to five times within pext 10 years ms compared to the
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cost of poultry producticn (Imam, 1478). Thus & hetier altarnative available
with us ia to divest our resources to poultry and egg production which is the
quickest and cheapest sources of protien supply,

Commercial and solentific poultry farming which started in pakistan in
1963, dependa on the foed industry. Among other fastors, price of feed and day-
old chicks detarmine the seonomics of egg and broiler production, Inerease in the
demand of voarse grains for human coneumption and its short supplyfor poultry
feed, has not coly inflated the price of the poultzy feed but also deteriorated the
quality of the feed. These factors alongwith the malpractices in the distribution
of feed has made it difficult for the smsll poultry farmers to continze their pro-
duotion. The study was conduoted keeping in view the following objectives:
i.  Toexamine the present patterns of poultry feed marketing in Faisslabad
oity.
ii; To estimste the distributive marging of the marketing intermediarios in the
poultry feed marketing.
iii. To work out economiez of poultey feed marketing under different marketing
channela,
iv. To identify the drawbacks in the present system of poaltry feed marketing,

v. ‘Tosuggest policy measures for the improvement of poultey feed marketing.

MATERIALS AND METHODS

Faisalabad city was selected to study the poultry feed marketing becanze
the vity is fairly representative of the produetion and marketing conditions prav-
&iling in the Punjab,

The fved wannfacturers were claseifiad into threc groups on the basis of
the method emplayed for feed preparstion namely automatio plants, semi aut-
omatic plants, and hand mizing In the aame wey poultry farmers were catego-
rized into three groupe: 1) who produced layers only, 2) who produced broilers,
and 3) who produced both iayors and broilers. For detailed investigation, a sa-
mple of six feed producers, 2 agency holders and 42 poultry produsers, waa
taken at randor,

RESULTS AND DISCUSSION
1. Cost, incame and profit of the poultry feed producer:
The overall cost per bag {i.e, ¢5 kg) averaged at Ra. 103,14 Rs. [30.78
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and Rs,131.50in case of home-mixing,automatio plants and semi-automatic plants,
respectively (Table I). Income earned per bag was found to be Rs. I17.14 in case
of home mixing and Ra. 146,00 for hoth automatic and semi-sutomatic plants. The
lowest income per bag for the home-mixed feed was the reault of low volume of
business and poor quality of the feed. The share of profit of the total income in
case o fhome-n ixing was the highest, i o. 12.21 per cent as compared to 9,92 per
cent and 10,43 per cent from semi-automatic and automatic plants, respectively.

Table 1. Cost, tncome and profit{bag of pouliry feed

Cost Income ° Profit Profit as & ™
Particulars (Rs) . (Re) . (Ra)) percentage of
ineome
Automadic plant 18078 148 00 1522 . 1043
Semi-automatic plant 131.50 146.00 - 1460 9.92
Home-mixing 193.14 117.14 14 36 12.21

2. Marketing channels : In pouliry feed marketing only one middleman, i,e.
the agency hold: r, was involvedin the ﬁmrketing system. All the poultry prod-
ucers got their supply of poultry feed directly from the plant gate as well as
from the agency holders, Besides supplying poultry feed, the factory owners
also helped to manage the day-old chicks from the hatcheries for the poultry far-

mers.
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3. Profit margin of the agency holder: The agency holder sold poultry feed at the
rate of Rs. 137.00/bag and got the commisaion of Rs.7.00 per bag. The cost incu-

rced by the agency holder averaged at Rs. 1 41 por bag thus giving him a profit
of Rs. 5 95 per bag. '

4. Consumption of feed: The feed consumption per bird came out to be 33.50 kg
per layer and 3 87 kg per broiler. costingRs. 98.70 and Rs. 11.20 perbird for layer
and broiler, respectively, as is given in Table 2. The production period. of Tayer
wae months and that of the broiler nearly 1imonths, :

Table 2. Cost of feed of layer and broiler

Part’culars ' Quanfﬁy Cost of Overhead ' Total cost

consumedfbird  feed/bird cost o .

(kg) (Re) (Re.} (Ra)
Loger 33.50 96.79 013 | 96,02
Broiler 3.87 11.20 —_ s 1120

Recommended Strategy

1. The production of coarse grains has either been stagnant or deereased o;ér
the last many years, whereas their demand for poultry feed manufacturing has
gone up by 50 to 60 per cent. Well planned programmes of improved quality
geeds giving batter yield of cereals like maize, sorghum, matri, barley, etc. may
bs introduced by the Governm:nt to minimise the gap between supply and
demand. .

9. Quality of the feed is generally low. Legislation is being enacted. It
ghould be finalised promptly and implemented strictly to check the quality of
fred being manufacturcd,

3. Research laboratories to test the quality of feed ingredients as well as the
finished product should be established in every big city by the Government,

4. Provision in the law should be made to compel the feed producers to stamp
the bags showing their contents, weight, date of manufacturing and the date of
expiry, ete,

5, 1ndustries to produce mineral and vitamin supplements within the country
should be encouraged by the Government,
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6. Many of the agro-industrial by products being wasted at this time could be
used to prepare high quality feeds. Feathers of poultry (contain 80% protein),
offalsf/intestines/casings (contain 60% protein), blood and poultry manure if
processed and sterilized, can be used to enrich the feed (Qureshi, 1083).

Similary, berseem leaves (22.59 protein) and matri (25,09 protein) may
be used as suitable feed ingredients for poultry rations.
7. Home-mixing is about 18 per cent cheaper than the commercial feed purch.
ased. The establishment of poultry farmers cooperatives can produce even,,
cheaper home-mixtures. But to maintain the quality, foed should be prepared
under the supervision of an animal nutritionist,
8. To refresh knowledge of the poultry farmers with latest developments
“Feed Days'’ regarding poultry feeds should be arranged by the Directorate of
Poultry Produotion, Punjab as well as the Directorate of Agricultural Edueation
and Extension, University of Agriculture, Faisalabad,
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