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Abstract : 

Television commercials are generally produced in two different styles:

in argumentative manner, and in narrative style. In argumentative style

various attributes of the product are shown in a logical manner; whilst

narrative style is more towards storytelling and product is presented as a

part of the story. Generally around the globe, and particularly in Pakistan

argumentative style has always been in fashion.  Particularly in the earlier

years advertisements are considered to be a logical way to present the key

characteristics of a product to its consumers. Mostly, this straight forward

approach is because advertising is still at its infancy in Pakistan; however,

in the last five years, a shift from the argumentative to narrative can be

observed. This research paper reviews the some of the television

advertisements, andexamines these to study the shift in the trends of

advertisements.

ã~ZÖp:Z3gZ]Ô¹ãÔ0*ÎyÔ8zn,y
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ZÏzzÐZk»81ºÿ ELEz‰Ü¦/gäÆ!*z�Šf~V~ôpì;pZL�xZzgù¦@*W,~ŠÑb

(Æfg)GYäzZá§iYZÖgÆŒÛd$ìX argumentative)
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6,Z¼Z7-zc*Æ£«~Ãð{mÑ†7WCX

0*Îy~*¸0*õ‚ßV~¹ãÆZ0+Zi~“WzZáZ3gZ]~zZãZŸ†ÃW@*ìX
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(ÆZ0+Zi~7GYä» narrative (ÅOñ¹ã) argumentative ZzgZy~ŠÑb)
gDy(,|g;ìXZq-§sÂZk»mZi+zgN*,̂8-ÅÅ»¢ƒ**ìZzgŠzu~§st0*Îy

Æ8zn,y,MzguZzgMÅÂWzF,¹ÐìX6,ZëÅÑ†~H¶Wg„ìTÐ
Zq-4c*ZkÐHîsŠzgZ&4/õ
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GÆZ3gZ]¯**eƒg;ìX¢zg]ZkZ%ÅìāZyœpV

ÐÃZ+{ZV™0*Îã(ZŠZgzV~Z3gZ]6,].h+î]ÃZLp}~÷áïHYñÔZzg
¹ãÆZ0+Zi~6,Ze–ÃâgL™äÅ7À.ïGLi2ä6,izgŠc*YñÔTÐ0*ÎãZ3gZ]
ÃÎZŅ̃ZòR6,ÌTyï$ËìX
Z‹Zs:

tó£!0*ÎãZi+zgN*,̂8-ZzgZkÅ½Ða}6,zW÷á~Ziih+~Æ4‚�ZÚz-
~HX 2018 ÐZ~.™Š{Z°ZŠzÑgZzg¥â]6,FFìXtZÚz-i[ä
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